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Hello, everyone. I am Erika. Today, I want to talk about *sweets and snacks. Do you like to
eat sweets and snacks? I'm sure many of you do. I like them, too. *In fact, I eat sweets and
snacks every day. I usually eat them *while I watch TV after dinner.

1 watched a TV program a few days ago. It was about a famous snack food *company. There
are so many kinds of sweets and snacks at supermarkets and “convenience stores, and most of
the *consumers of these *products are young people. So, the “employees of this company

always *research popular things *among young people. Please look at the *graph.
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The company asked 330 high schoel students. The question was, “Where do you get
information about new sweets?” The graph shows that social media is the most important
“source for the students. An employee in the *design department said that she locked for
( @ ) so she could see the “trend. Social media became the place for people to “exchange
information. Another employee said, “I didn’t have to research social media 10 years ago.
Most consumers got information about new sweets from TV commercials then.” Now she gets
the most useful information from social media for *developing new products. A lot of
companies “find out popular products among young people by researching social media. I
understand that young people like things on social media. It’s because they can get

information about new products from other people’s “comments. When I see new sweets or

snacks on social media, ] want to try them too. | | But that’'s OK.

We still think trying a new *flavor is fun.
My friends and I often send *text messages to each other when we find “tasty new snacks.
My friends sent me a photo of a new snack with a *funny name last week. The name was very

funny, so I bought it right away. Another friend of mine bought the same snack for the same



*reason. I think 1 *get influenced by my friends and social media.

My brother is different from me. He says he usually finds ( 2 ). When he watches
videos on “YouTube, there are commercials, and they *make him want to try their products.
*As you can see from the “result of the research of the company, many people get influenced
by commercials and TV programs, too. They are also ( @ ).

Where do you get information about new sweets and snacks? Please tell me.

#sweets and snacks ! HVBETFRR ;v 7 EF In fact © i while ~ | ~L T2
company - =4t convenience stores - I VYTV ARAMNT
consumers . HE® products | B employees : iEEE
research ~ ! ~%WET 5, FE among ~ . ~NET graph : 797

information : {53k
Social media : ({1 Y AF XS ARED) V=¥ iy NI —F 7% —-Y A (SNS)

Commercials : 2~ —3 v - K& Websites © 7 = 7 1 b Magazines : &
Nothing : 3 22w source - TEHIE design department : B&H 7 ¥ 1 &M
trend : AT exchange ~ ! ~%¥%#§ 3
developing ~ ' ~%* T A I & findout ~: ~%ZREDI75
comments . I A ¥ b flavor : Bk text messages | (FEH B CHA) Avk—7
tasty - B Lw funny : Bb L AW reason : FH
get influenced by ~ : ~IZEB N5 YouTube : 2—F 2 —7 (BHEEEY — L R)
make ~ 1~ B85 As~ ' ~FT5HIHIC result | A%
7 Ayt ( O ) ~( @ ) oL, RKOA~CEERIELLICARDEE, 0

HAEHLHELTRIBETLILID:, HED1~60HEPL—2RF, #0BFLXE 230,
A. information about new sweets and snacks from commercials
B. good ways to get information about new products

C. ideas for new sweets and snacks on social media
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1. We think sweets and snacks on social media are very good.

2. We find that some sweets and snacks are not as good as other people say.
3. We think we have to buy sweets and snacks because our friends like them.
4

. We can look for other sweets and snacks.






